L acm—

g Our Progress
2022

—— o~

- \f Westland Milk Products

~ Hokitika -New Zealgnd l =% S
Nowrishmenl made bemi,w_w(,, i

S

Bi




INTRODUCTION

This report updates stakeholders on Westland’s
social and environmental performance and
achievements for the year ended 31 December
2022. It will be updated annually.

Westland Milk Products (Westland) is a wholly
owned subsidiary of Yili (Inner Mongolia Yili
Industrial Group) and full owner of EasiYo
Products Ltd. and Canary Foods. This Corporate
Social Responsibility (CSR) report provides
information on Westland Milk Products’
performance, excluding both EasiYo and Canary
Foods which will be incorporated into the
2023-year’s report.

Westland’s manufacturing sites are in Hokitika
and Rolleston, with administration activities
and warehousing in Hornby, Christchurch.
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ANOTE
FROM OUR CEO

For over 150 years, successive generations of West Coast
dairy farmers have worked with the region’s natural assets
to produce dairy products of outstanding international
quality. It is a heritage we are proud of.

Today, as we export to more than 50 countries globally, we understand the
importance of looking after the environment and communities we operate in.

It has been just over a year since Westland’s first Corporate Social
Responsibility (CSR) strategy was launched. In that time we have seen the
importance of CSR and sustainability continue to rise, across the business
environment and specifically for our customers. This has driven more focus
on CSR in our everyday operations as we continue our journey to become
more socially responsible.

In this time Westland purchased Canary Foods, an innovative dairy
manufacturer. The Canary brand joins EasiYo and Westgold to form our Retail
and Foodservice offering, with our range of dairy ingredients sold under our
Westpro brand.

wa"éﬂﬁ@' Westpré @ CANARY-&,

During 2022, we made great progress towards our CSR targets.
Some of our highlights include:

. Completing a materiality assessment to ensure our strategy aligns to,
and focuses on, the relevant environmental, social and economic issues

. Delivering a 20% reduction in coal use in the 21/22 season compared to
the previous season

. Maintaining the EcoVadis Silver Sustainability Rating for the 5th
consecutive year.

. Increasing our community involvement and volunteering opportunities
for employees throughout the year, including tree planting and penguin
beach ramp maintenance.

While there is still plenty to do on our CSR journey, we are proud to share
our 2022 progress and our key projects for the coming year. We continue
to prioritise CSR right across our business, from on-farm practices to the
manufacture of finished products our customers and consumers enjoy, and
are excited for the future this strategy will provide.

l -

Richard Wyeth
Chief Executive Officer, Westland Milk Products

STRATEGY

CSR sits at the core of our
overarching business strategy.

environment

Our aim is to reduce our environmental
impacts throughout our supply chain.

We will be focusing on

» Reducing waste

» Reducing carbon emissions

» Decreasing on-farm
environmental impacts
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) Care for the social
- environment

Our aimis to be a good corporate citizen
that connects with the community and
staff to engage them in social
responsibility.

We will be focusing on
« Continuing to support the local community
« Caring for our employees




REPORT OVERVIEW
RECOGNITION

2022 progress against core targets

set out in our CSR Strategy:

Core targets

Waste

Reduce waste (on-site) to landfill by 35% by 2030

Emissions

25% reduction in CO2 emissions (onsite) by 2030

On-Farm

Report emissions on all supplier farms by 2022

Implement 100% of Farm Environment Plans by 2025

Community

Provide at least one employee volunteer day a year
for all employee members by 2025

1% of profit per annum to go directly to the West
Coast through community sponsorship from 2025

Ontrack? 2022 Progress

Hokitika waste to landfill is on track (40% reduction in waste to landfill compared with 2020).
Rolleston waste minimisation initiatives have been identified for implementation in 2023.

The 2022 carbon footprint assessment demonstrates a 17% reduction in scope 1 and 2*
emissions compared to the 2017/18 base year. *See Greenhouse Gas Emissions section in
appendix for definition.

100% of farms supplying Westland now report total on-farm emissions.

25% of Westland supplier farms now have a Farm Environment Plan.

Promotion of volunteer events to employees including tree planting days (in both Hokitika
and Christchurch) and penguin ramp maintenance (in collaboration with West Coast Penguin
Trust). More than 20 employees got involved in these volunteer opportunities that were both
during and outside of work hours.

This target was achieved for the 2022 year with Westland continuing to donate to a range of
community groups. Sponsorships included junior sports, and schools throughout the West
Coast, West Coast Rescue Helicopter and Ronald McDonald House in Christchurch. In addition
Westgold sponsors Garden to Table and Good Bitches Baking.

REPORT OVERVIEW
RECOGNITION

Core targets

Employee

All employees achieving an average of 70 training
hours annually by 2030

Implement an annual safety culture survey and
improve year on year

All employees to have a personal development plan
by 2025

Carry out an annual engagement survey.

Engagement in the top quartile by 2030

Externally recognised Diversity & Inclusion measures
in place by 2025

Ontrack? 2022 Progress

A new training platform was launched company-wide at the end of 2022 to measure and track
both online and in-person training at an individual employee level. Read about 2022 training
initiatives in ‘Our people’.

A sitewide Safeplus survey was completed in 2022 with good engagement. Results show our
organisation has a clear strategy to deal with risks to worker safety and this is well-known,
communicated and received. We have reviewed this target and to ensure strong engagement and
the ability to make improvements, this will now be completed bi-annually.

95% of employees have a personal development plan in place at the end of 2022.

A sitewide engagement survey was completed in 2022, however the response rate was too low
to allow for accurate analysis and recommendations. The focus for the 2023 survey will be to
increase the response rate.

Our Diversity & Inclusion policy, developed with internal and external support, was published
internally in 2022. A focus of 2022 was to broaden the cultural events celebrated within Westland
to reflect the diverse makeup of our employees.



REPORT OVERVIEW
RECOGNITION
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Sustainability

EcoVadis

We retained our silver rating in 2022, awarded by international corporate
social responsibility auditor EcoVadis. This rating shows Westland achieved
a high level of compliance across various corporate social responsibility
components. The criteria includes:

Environment:

Operations - Energy Consumption, Water, Biodiversity,
Local & Accidental Pollution, Materials, Chemicals & Waste.

Product - Product use, Product End of Life, Customer
Health & Safety, Environmental Services & Advocacy.

Social:

- Human Resources - Employee Health & Safety, Working Conditions,
Social Dialogue, Career Management & Training.

Human Rights - Child & Forced Labour, Diversity, Discrimination
& Harassment, External Human Rights issues.

Ethics:

+ Corruption & Bribery, Anti-Competitive Practices, Data Security.

Sustainable Procurement:

Supplier Environmental Practices/Performance, Supplier Social
Practices/Performance.

We improved on our previous year’s score, in the ethics, labour & human
rights, and sustainable procurement aspects of the assessment. A ‘Pathway to
Gold’ action plan for improvement areas has been developed with the purpose
of improving processes and practices impacting social responsibility.

Read more about this certification on our website.

TOITU

ENVIRO
MARK
GOLD

Toitu Enviromark

Westland retained Enviromark Gold in 2022 (certified by Toit) which
demonstrates our comprehensive plan to achieve the goals outlined in
our CSR policy and strategy.

We continue to review and enhance our Environmental Management
System (EMS) to ensure it remains relevant. Internal audits are
undertaken throughout the year to ensure we continuously conform
to the requirements of the EMS Gold standard.

FOCUSING ON
WHAT MATTERS MOST

Materiality
Assessment

In order to ensure our
organisation remains focused
on topics that are of most
importance to Westland

and its stakeholders, in

2022 we undertook our first
materiality assessment.
These assessments allow us
to assess the environmental,
social and economic issues
which should influence our
decision making. Identifying
these issues enables us to
focus our future efforts.

*Due to being a wholly owned subsidiary of Inner
Mongolia Yili Industrial Group Company Limited (Yili),
our company performance is confidential and managed
internally. We have included the 5th most material topic
to report on instead of this topic, but have included
company performance in the material topics lists for
completeness.

Designing our materiality
assessment process

As this is the first materiality assessment Westland
has undertaken, we first looked at Westland as an
organisation, our core activities, stakeholders,
and products to inform the basis of our
assessment process.

A list of actual and potential impacts to the economy,
environment and people (positive and negative) was
created using information from a range of diverse
internal and external sources. This long list of

topics was then scored against set criteria including
severity and likelihood and then clustered into high-
level topic groupings for further analysis.

A desktop survey was completed by key stakeholders
including employees, members of the community,
suppliers, and customers to ensure we received a
rounded view of our impacts, and to understand

the importance each topic has for different
stakeholder groups.

An ordered list of topics was then generated based
on all feedback and discussed with the Executive
Team. For ease of reporting, these have been split
into positive and negative material impacts. While
we endeavour to make progress across all impacts,

our reporting will focus on the top four positive and
negative impacts.

The top impacts and mitigations are explained
throughout the report. This assessment will be
refreshed annually going forward to ensure we
remain focused on our most material impacts.

Positive material topics

(Areas where we have the biggest opportunity to
create positive impacts within the economy, people or
environment)

+ Company performance*

«  Workplace environment and culture
+ Waste reductions

- Food, safety & quality

» Social responsibility

Negative material topics
(Areas where we have or could have the largest negative
impact within the economy, people or environment)

+ Food safety & quality
« Company performance*
+ Climate change
- Waste
On-farm impacts


https://www.westland.co.nz/people-and-place/our-environment/ecovadis/

OUR STRATEGY
CARE FOR THE NATURAL ENVIRONMENT

Reducing waste

Key indicators 2020 2021 2022

Total weight of waste

606 551 696
generated (tonnes)*

Total weight of waste
diverted from landfill 235 212 175
(tonnes)

Total weight of
hazardous waste 0 0 0
(tonnes)**

Hokitika site water

3,191 2,704 2,343
consumption (0OOOm3)

These are further gpléined in the followin S. F ' Rolleston water

1,989
consumption (000m3)

DECENTWORKAND | 13 CLIMATE

ECONOMIC GROWTH ACTION




OUR STRATEGY
CARE FOR THE NATURAL ENVIRONMENT

Continue developing our waste
minimisation roadmap

Continue to grow employee
awareness of waste minimisation
activities

Install phase 1 of an in-house resource
centre to take more control of waste
segregation and reduce further solid
waste to landfill

Investigate further upgrades to
wastewater treatment facilities at our
Hokitika and Rolleston sites,

to reduce power demand and

water usage.

12

OUR STRATEGY

CARE FOR THE NATURAL ENVIRONMENT

Reducing Carbon Emissions

Key indicators 2018

25% reduction in CO2 emissions

(onsite) by 2030
Scope 1 Emissions (tCO2e) 118,390
Scope 2 Emissions (tCO2e) 5,420

Scope 3 Emissions (tCO2e)

Rolleston/Hornby sites energy
consumption (MWh)

Hokitika site energy consumption

,67
(MWh) 50,679

2019 2020 2021 2022

-17.3%

96,331

6,023

813,058

4,460

51,090 49,405 47,278 45,727

13



OUR STRATEGY
CARE FOR THE NATURAL ENVIRONMENT

Seven new tankers will become

part of our milk collection fleet in
2023, allowing the retirement of older,
less efficient tankers. New tankers
enjoy improved technology and fuel
consumption

Investigate further upgrades to our
wastewater treatment facilities at
our Hokitika and Rolleston sites,
aiming to reduce power demand and
water usage, and create electricity
generation (via natural gas)

Develop a more detailed roadmap to
Carbon Net Zero 2050 and interim
reduction targets to 2030.

14

OUR STRATEGY
CARE FOR THE NATURAL ENVIRONMENT

Decreasing on-farm environmental impacts

Key indicators 2022

% of farms involved in our Farm

100%
Excellence (Farm Ex) programme °

15



OUR STRATEGY
CARE FOR THE NATURAL ENVIRONMENT

Continue to encourage suppliers to
attend FEP training

Continue to work with farmer suppliers
to understand their GHG emission
levels and put reduction plans in place

Work with Overseer to develop more

user-friendly reporting so that farmer
suppliers can be more involved in their
own planning for GHG reductions

Milk vat monitoring system to be
installed in winter 2023. This will not
only help farmer suppliers provide
high-quality milk but will also create
efficiencies in milk collection through
route optimisation and planning.
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OUR STRATEGY
CARE FOR THE NATURAL ENVIRONMENT
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OUR STRATEGY
CARE FOR THE SOCIAL ENVIRONMENT

Continuing to support the local community

19



OUR STRATEGY OUR STRATEGY
CARE FOR THE SOCIAL ENVIRONMENT CARE FOR THE SOCIAL ENVIRONMENT

Caring for our Employees

K

_— 2022
indicators

Total <18=0

permanent Under 30 =70
employees  30.50-335

(by age/ Over 50 = 225
gender)
Total permanent employees = 630

« Continue to offer volunteer
opportunities to employees across sites
and engage with the local community

Continue to provide sponsorship
within local communities.

20



OUR STRATEGY
CARE FOR THE SOCIAL ENVIRONMENT
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OUR STRATEGY
CARE FOR THE SOCIAL ENVIRONMENT

Colin Warner:

Process Assistant to Automation Operations
Improvement Lead

Colin started as a powder process assistant in
2013 and has since held 11 roles throughout the
company. He says he heard about the Dairy
Diploma and decided it was the “right place,
right time” for him.

“I embarked on the journey to completing my

diploma, which is one of my top career highlights.
While I was studying, I realised [ wanted more of
a challenge, so I moved to the nutritional plant
packing area, which was a massive learning
curve,” he says.

When COVID-19 struck, Colin became the
manager responsible for coordinating Westland’s
response, something he never previously saw
himself doing. He was tasked with organising
systems and reporting, as well as helping support
our employees through this period.

“Pitching in during COVID was a great opportunity

to connect with ELT in ways I might not have

been able to do, had it not been for this role. It was,

again, a case of someone believing in me to do
the job with the right support to get it done, and it
became a real highlight of my career”.

“Now, I'm working as Westland’s Automation

Operations Improvement Lead. Automation is

the future of so many areas that will create many
opportunities, so it’s an exciting place to be.
Whatever you want to do, Westland has it, if you
want to do X, Y, Z, this is a place to make it happen”.

Colin was the recipient of Westland’s 2020
Innovation Award.

Hayden Condon:

Manufacturing Cadet to Operations Manager

Back in 2008, Hayden joined Westland as a
manufacturing cadet. His journey through the
company has seen him working in various areas,
growing his career and expertise along the way.

“When I first became a butter supervisor, I relied

heavily on the people around me. This helped me
to make valuable changes, understand myself
better, and really see the results,” says Hayden.

“Westland supported me to complete my Diploma

in Dairy Processing which has been key to my
success here. I've worked as a Senior Production
Manager, and now, as Operations Manager,

I believe my experience in the company has
allowed me to really understand the organisation
and make decisions without stress or bias,” he says.

23



OUR STRATEGY
CARE FOR THE SOCIAL ENVIRONMENT

OUR STRATEGY
CARE FOR THE SOCIAL ENVIRONMENT

Grow Westland sustainability week
in 2023

Year 2 of leadership development
programme and aspiring leaders to
begin year 1

Drive participation in annual
engagement survey to ensure we are

getting an accurate pulse on how our
employees are faring

New performance review system
for all employees to drive better
conversations with leaders and
their teams

New performance rating system for
360 degree feedback for leaders

Yili synergy values programme
(Globalisation of values).

Health & Safety

Key indicators 2022
TRIFR (Total Recordable Injury Frequency

e 9.07
Rate) per million hours
LTIFR (Lost Time Injury Frequency Rate) 558
per million hours '
Employee training on Health & Safety .

255

completed
Number of Health & Safety reps 29

24
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OUR STRATEGY OUR STRATEGY
CARE FOR THE SOCIAL ENVIRONMENT CARE FOR THE SOCIAL ENVIRONMENT

Supply chain

Complete the analysis of the Safeplus
survey results and identify 2023
improvement areas. The next site
wide survey will take place in 2024

Increasing the focus on critical risk
management and improving the
ownership of critical risks across the
business

Improving awareness of Health and
Safety measures across the business
including critical risks and controls,
and emergency response processes

Continue training programmes on
hazard identification, health and
safety leadership skills for reps and
specialised training in managing
critical risks for employees.

26

Key indicators

% of targeted suppliers
who have signed Code
of Conduct

% of milk suppliers sent
Code of Conduct

% of other vendors sent
Code of Conduct

2022

37%

100%

Suppliers with over
$200k spend in 2022
(this covers more than
90% of all vendors)

What’s next?

Send the Code of Conduct to all
remaining vendors and any new
vendors

Review product packaging;
researching and trialling more
sustainable alternatives such as
recyclable or compostable packaging.

27


https://www.westland.co.nz/en/company/our-policies/ 
https://www.westland.co.nz/assets/Uploads/Westland-Code-of-Conduct-Explained.pdf 

OUR STRATEGY OUR STRATEGY
CARE FOR THE SOCIAL ENVIRONMENT CARE FOR THE SOCIAL ENVIRONMENT

Food safety & quality

Key indicators

Customer recalls for
food safety reasons

Production covered by

2022

100% of manufacturing

Further develop the quality capability
building programme and broaden
the reach

Implement and integrate the GMP

FSSC 22000 sRitis (Hokitika and audit app into the quality function,
olleston) delivering significant time savings
Customer health and o and allowing the quality team to focus

safety incidents

28

less on standard compliance reporting
and more on preventive actions and
continuous improvement activities

Continue to optimise quality systems
through digitalisation

Continue to focus on delivering our
well-established quality programmes
to ensure we continue to provide our
customers with a high-quality product
every time.

29



THE BIGGER
PICTURE

How we contribute to the United Nations
Sustainable Development Goals (UNSDGs):

Westland supports the
United Nations Sustainable
Development Goals (SDGs),
and is committed to playing
our part in contributing to
global commitments. While
we believe all businesses can
contribute to each of the SDGs,
we have chosen to focus our
efforts and reporting on the
three where we can have the
biggest impact.

DECENT WORK AND
ECONOMIC GROWTH

Some of the work we are
doing in this space:

Ensuring we remain a healthy and
stable employer as one of the largest
on the West Coast

Growing our own with our internal
leadership programme and
prioritisation of internal promotions

Providing employment opportunities
with cadetships and internships

Implementing a Code of Conduct
across farmer suppliers and vendors.

30

THE BIGGER
PICTURE

1 RESPONSIBLE
CONSUMPTION
AND PRODUCTION

O

Some of the work we are
doing in this space:

Reducing waste generated on-site
to landfill

Continuously investigating
opportunities to reduce, reuse,
recycle

Investigation into opportunities for
sustainable packaging initiatives

Code of Conduct to ensure social
responsibility across our supply
chain.

1 CLIMATE
ACTION

3

Some of the work we are
doing in this space:

Reducing Westland’s reliance
on coal

Communicating aspirational
guidelines via our Farm Excellence
(FarmEx) programme

Supporting farmers with GHG
reporting

Delivering emission reduction efforts
ahead of targets

Improving education and awareness
of sustainability to employees.

31



APPENDICES

Certifications

External certifications

Westland Milk Products holds the following
external CSR certifications:

Toiti Enviromark Gold 2019-2022
EcoVadis Silver 2018 -2022

Westland holds the following accreditations:
- [SO17025

» Risk Management Programme (recognised by
New Zealand Ministry for Primary Industries)

» Food Safety System Certification (FSSC) 22000
+ Kosher

+ Halal

+ FDA registration

Memberships

Westland Milk Products is a member or supporter
of the following networks and organisations:

+ Sustainable Business Network

« Dairy Net Zero Declaration

« Business NZ

« Canterbury Employers’ Chamber of Commerce

« DCANZ (Dairy Companies Association of
New Zealand)

« Dairy NZ

Key policies

+ CSRpolicy

- Environmental policy

« Anti-bribery & corruption

- Health and Safety

« Privacy

+ Code of Conduct

» Code of Conduct Explained

See all company policies here.

APPENDICES

Our people

Our people

% of women employed in relation
to the whole organisation

% of women in top executive
positions

% of employees with Health
insurance (subsidised by Westland
Milk Products)

% of employees with life and
disability insurance subsidised by

Westland

% of employees on the collective
employment agreement

No. of union reps

% of workers from minority groups

and/or vulnerable workers employed

in relation to the whole organisation

Reporting information

2022

29% Female (71% Male)

14%

78% of permanent employees*

100%*

53% of staff employees are on the
Collective Employment Agreement

18

21% of workforce identify as a Non-
New Zealander

*Health Insurance and Life & Disability Insurance are offered to 100% of permanent employees

Greenhouse Gas (GHG) Emissions

Base year

1 August 2017 to 31 July 2018. This was the first 12-month period where GHG
emissions were calculated and forms Westland’s base year. There were significant
exclusions in reporting due to data availability at the time. These have been
remediated in the 2022 assessment.

Latest data available
2022 data is available for 1 January 2022 to 31 December 2022.

Scope

The scope of the assessment is from farm to New Zealand port. The following
Westland operating sites are included:

Hokitika Site Rolleston site Hornby site
2017/18 Yes Yes No (Westland did
not lease this site

at this time)

2022 Yes Yes Yes

Continued on following page

33
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APPENDICES

GHG Emissions Reporting:

Scopel Category 1

Scope 2 Category 2

Coal

Diesel

LPG
Transport
Refrigerants

Electricity

108,576
1,223
727
7,847
14

5,419

86,703 -20%
958 -22%
1,504
5,976 -24%
1,190
6,023

Scope 3 Category 3

Category 4

Business Travel
Road Freight
Rail Freight
Utilities

Waste

On Farm
Coolstores
Electricity T & D

Well-to-tank

442

-56%

4,618

793

1,689

1,524

783,648

483

552

19,457

34
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2022 assessment information:

This assessment was undertaken by a third
party. The GHG emissions sources included in
the inventory were identified with reference to
the methodology described in the GHG protocol
and ISO 14064-1:2018 standards. Boundary was
determined as on-farm to New Zealand port.

Significance of emissions sources within the
organisational boundaries has been considered in
the design of this inventory. The significance
criteria used comprise:

- Alldirect emissions sources that contribute
more than 1% of total Category 1 and 2 emissions

- Allindirect emissions sources that WMP deems
valuable to include.

As adapted from ISO 14064-1, the emissions sources
deemed significant for inclusion in this baseline/
inventory were classified into the following
categories:

« Direct GHG emissions (Category 1): GHG
emissions from sources that are owned or
controlled by the company

» Indirect GHG emissions (Category 2): Indirect
GHG emissions occurring from the consumption
of purchased energy used by an organisation

« Indirect GHG emissions (Category 3-6): GHG
emissions that occur as a consequence of the
activities of the company but occur from sources
not owned or controlled by the company.

Inclusions and exclusions in 2022 carbon footprint assessment:

Fuel use for transport/machinery/process heat etc.
Refrigerant consumption

Purchased electricity only

Business and employee travel
Freight transport

Transmission and distribution losses of purchased
electricity

Emissions associated with the production,
processing and distribution of fossil fuels (well-
to-tank emissions). This is included as standard
practice and is based on volume of fuels consumed

Water supply and wastewater production
Waste to landfill
Emissions associated with coolstore storage

On-farm emissions (extracted from Overseer, a
New Zealand farm management software used
by our farmer suppliers. Data is on a season basis
(2021/2022))

No exclusions

No exclusions

» Transport of
final product by
ocean freight

» Production and
transport of
other purchased
goods (e.g.,
ingredients,
packaging)

» Purchased
services (e.g.,
IT support,
maintenance
services)

+  Working from
home

Scopel Category1
Scope 2 Category 2
Scope 3 Category 3
Category 4
Benchmarking (2022)
WMP Hokitika
WMP Rolleston

Total (including Offices, Farms,
Freight and Coolstores)

Category1and 2 Emissions Intensity
(kgCO2e/tonnes milk solids)

2,031
433

1,793

Total Emissions Intensity
(kgCO2e/tonnes milk solids)

2,467
677

16,087 (2,312 kgCO2e/tonne
excluding On-Farm emissions)

35



APPENDICES

GRI Content Index

Below we have begun a GRI reference table linking available information as the first step in working towards adopting the full GRI methodology.

Statement of use

31 December 2022 with reference to the GRI Standards.

GRI1used GRI 1: Foundation 2021

GRI 2: General Disclosures 2021

GRI 3: Material Topics 2021

GRI 305: Emissions 2016

2-1 Organisational details

2-2 Entities included in the organisation’s
sustainability reporting

2-3 Reporting period, frequency and contact point

2-7 Employees

2-22 Statement on strategy

3-1 Process to determine material topics

3-2 List of material topics

3-3 Management of material topics

305-1 Direct (Scope 1) GHG emissions

305-2 Energy indirect (Scope 2) GHG emissions
305-3 Other indirect (Scope 3) GHG emissions
305-4 GHG emissions intensity

305-5 Reduction of GHG emissions

Westland Milk Products has reported the information cited in this GRI content index for the period from 1 January to

Contents

Contents

Contents

Our People

CEO Update

Focusing on what matters most
Focusing on what matters most
Focusing on what matters most
Emissions

Emissions

Emissions

Emissions
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APPENDICES

GRI 306: Waste 2020

GRI 308: Supplier Environmental Assessment
2016

GRI 403: Occupational Health and Safety 2018

GRI 404: Training and Education 2016

GRI 413: Local Communities 2016

GRI 414: Supplier Social Assessment 2016

GRI 416: Customer Health and Safety 2016

306-2 Management of significant waste-related impacts
306-3 Waste generated
306-4 Waste diverted from disposal

306-5 Waste directed to disposal

308-1 New suppliers that were screened using
environmental criteria

308-2 Negative environmental impacts in the supply
chain and actions taken

403-5 Worker training on occupational health and
safety

403-9 Work-related injuries
404-1 Average hours of training per year per employee

404-2 Programs for upgrading employee skills and
transition assistance programs

404-3 Percentage of employees receiving regular
performance and career development reviews

413-1 Operations with local community engagement,
impact assessments, and development programs

414-1 New suppliers that were screened using social
criteria

416-2 Incidents of non-compliance concerning the
health and safety impacts of products and services

Waste
Waste
Waste

Waste

Supply Chain
Care for natural environment, on-farm

Supply Chain
Care for natural environment, on-farm (Farmex)

Health and Safety

Health and Safety
Our Progress

Our People

Our Progress
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Supply Chain

Care for natural environment, on-farm

Food, Safety & Quality
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